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By Welton Hong

	 I certainly don’t have to tell you that death is a natural 
part of life. But as you know, for many people, it still re-
mains a topic shrouded in discomfort and avoidance. This 
reluctance often leaves individuals and families unprepared 
when the inevitable happens, leading to confusion, anxiety 
and stress. 
	 Here’s what they don’t know: Death doesn’t have to be ta-
boo. And your funeral home or cemetery can be the con-
duit that normalizes conversations about death through 
thoughtful content marketing. 
	 Whether preplanning their own services or dealing with 
the loss of a loved one, people often have questions about 
death, funeral arrangements, grief and everything in be-
tween. By creating content that addresses these common 
questions, your funeral home or cemetery positions itself as 
a trusted and compassionate guide. 
	 Consider creating blog posts, videos or social media con-
tent about common topics like how to discuss end-of-life 
wishes with family, what to expect during a funeral service 
or how to cope with loss. In doing so, you’ll not only pro-
vide valuable answers to your local community, but also give 
permission for people to ask the questions they’ve been hesi-
tant to voice.

	 And remember, content that delves into the subject of death 
doesn’t have to be clinical or detached. It’s important to ap-
proach these topics with empathy and understanding, ac-
knowledging the emotions that come with them. 
	 Your content should reassure readers that their concerns are 
valid and normal. It can serve as a vital educational tool, offer-
ing everything from what to expect in someone’s final hours to 
step-by-step guides on funeral planning to compassionate ad-
vice about how to handle grief.
	 By normalizing conversations around death, your content 
can provide reassurance that it’s OK to discuss topics that may 
initially seem uncomfortable. In fact, addressing these subjects 
directly can often bring a sense of relief and empowerment. 
People feel more confident making decisions when they have a 
better understanding of what to expect, and your expertise as a 
funeral home or cemetery can ease the emotional burden.
	 Sometimes, people don’t know what to ask until they’re in 
the moment, so be sure to display this content in an easy-to-
find spot on your website. By providing detailed content that 
anticipates their concerns, you create a valuable resource. From 
explaining the differences between burial and cremation to ad-
dressing the benefits of preplanning, your content can answer 
questions before they arise, giving families time to process and 
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make informed decisions.
	 Through thoughtful, empathetic content marketing, you 
can become a trusted authority that helps families feel pre-
pared, supported and empowered, turning your funeral 
home or cemetery into a guiding light in their time of need.
	

	 Welton Hong is the founder of Ring Ring Marketing® and a 
leading expert in creating case generation from online to the 
phone line. He is the author of Making Your Phone Ring with 
Internet Marketing for Funeral Homes. For more information, visit  
www.FuneralHomeProfits.com.
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Better Place Forests Acquires Digital Platform Butterfly; 
Announces the Addition of Jessica Wakefield

Jessica Wakefield

SAN FRANCISCO,CA— Better Place Forests, creator of 
America’s first memorial forests and a pioneer in nature-
based end-of-life services, has announced the addition of Jes-
sica Wakefield as the new director of partnerships, commu-
nity, and education along with the acquisition of Butterfly.
co, a leading digital memorial and obituary platform. 
	 With over 15 years of experience in the funeral service in-
dustry, Wakefield will play a pivotal role in building and 
strengthening partnerships with local funeral homes and 
community organizations, focusing on Better Place Forests’ 
growing network of more than 100 funeral home and crema-
tory partners near their forest locations.
	 “We are thrilled to have Wakefield join our team,” said 
Adam Tibbs, CEO of Better Place Forests. “Her deep knowl-
edge of the funeral profession, combined with her commit-
ment to mentorship and continuing education, makes her 
the ideal person to lead our partnership efforts. We look for-

ward to expanding our reach 
and continuing to provide 
families with meaningful, 
green memorial options.”
	 Wakefield’s extensive back-
ground includes serving as 
president of the Washington 
State Funeral Directors Asso-
ciation, where she advocat-
ed for funeral professionals. 
A passionate leader, she has 
also been actively involved 
in developing more modern 
approaches to funeral ser-
vices and the promotion of 
green alternatives within the 
profession.
	 In addition to her lead-
ership roles, Wakefield is a 
Certified Funeral Service 
Practitioner (CFSP), a do-
nation champion for Do-
nate Life America, and a 
dedicated mentor to future 
funeral professionals. She 
holds degrees from The Ev-
ergreen State College and 
Lake Washington Institute 
of Technology and was rec-
ognized with the 2022 LW-
Tech Foundation Annu-
al Distinguished Alumni 
Award.
	 The acquisition of Butter-
fly.co is a critical next step in 
an expansion journey as Bet-

ter Place realizes its vision of 
offering comprehensive end-
of-life experiences by con-
necting physical memorial 
forest sites with the limitless 
reach of digital tributes.
	 Better Place Forests, known 
for its meaningful forest me-
morial ceremonies, has long 
been committed to creating 
sustainable end-of-life prac-
tices. The integration of But-
terfly’s digital capabilities, 
which allow families to cre-
ate and share digital memorials, offers a bridge between na-
ture and technology, addressing the evolving needs of mod-
ern families.
	 “We are excited to welcome Butterfly into the Better Place 
family. This acquisition allows us to bridge the natural and 
digital worlds, ensuring that memories can live on in the 
physical beauty of our forests and in the digital space where 
they can be preserved across generations,” said Tibbs.
	 “Joining Better Place was a natural fit,” said Butterfly CEO, 
Pankaj Shah. “Better Place is creating the future of end-of-
life care: beautiful places online and in the real world for 
families to honor the people they love.”
	 The acquisition enables Better Place to expand its reach ex-
ponentially by offering families both a meaningful in-person 
experience in its forests and the ease of a digital memorial 
that can be accessed online globally. The combined offering 
strengthens Better Place’s position, providing families a spec-
trum of solutions that acknowledge the need to blend tradi-
tional and digital memorial experiences.
	 The Butterfly platform, soon to be rebranded as Better Place 
Memories, builds community by allowing family and friends 
to create a digital memorial page where they can share sto-
ries, photos, and videos to celebrate and remember their 
loved ones long after a traditional memorial service.
	 This acquisition is a crucial part of Better Place’s long-term 
strategy to offer comprehensive end-of-life services, by com-
bining environmental stewardship and innovative digital 
tools.
	 “We’re not just expanding our services; we’re evolving to 
meet the emotional and practical needs of families in an in-
creasingly digital world,” added Tibbs. “Our goal is to create 
a lasting legacy for families —one that lives on in both the 
forest and the cloud.”
	 Founded in 2015, Better Place Forests is America’s leading 
provider of nature-based end-of-life experiences and tools. 
Better Place Forests helps millions of families plan for end-
of-life with a suite of digital tools and services in addition to 
nine Memorial Forest locations. For more information, visit 
www.betterplaceforests.com.
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