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By Welton Hong

 Stop me if you’ve heard this more than once over the past 
year: In an age where digital innovation is paramount, arti-
ficial intelligence (AI) is emerging as a transformative force.
 (On second thought, please don’t stop me. Otherwise, this 
would be a very short column.)
 I realize it can seem as though recent developments in AI 
can seem way too “out there” for small businesses such as fu-
neral homes. But nothing could be further from the truth.
 AI is revolutionizing all types of businesses of all sizes, and 
this is no time to sit back and let competitors take advan-
tage. You want to be on the forefront of this movement.
 With the global AI market valued at over $136 billion and 
projected to expand thirteen-fold in the next seven years, 
AI’s influence is undeniable. By 2025, an estimated 97 mil-
lion jobs in the AI sector are expected, contributing a stag-
gering $15.7 trillion to the global GDP by 2030.
 AI’s significance transcends mere technological advance-
ment; it represents a fundamental shift in business strate-
gy. And while its most obvious application might be creat-
ing copy, that’s just one way funeral homes can leverage the 
power of AI. Let’s review some of them: 

Revolutionizing Copywriting and Content Creation
 As I just indicated, advanced AI tools can produce high-
quality ads, landing pages, and email campaigns, rivaling 
the output of top-tier copywriters. AI’s efficiency extends to 
generating books, social media content, and YouTube vid-

eos in a fraction of the traditional time.

AI in Design and Marketing
 AI is redefining the realms of design and marketing. It enables 
rapid testing and learning from successful campaigns, enhanc-
ing the speed and effectiveness of marketing efforts.

Video Production and Social Media Management
 AI is reshaping video production and social media manage-
ment. It facilitates editing, content creation, and even vid-
eo personalization. This capability allows for broadening the 
scope of content production and reaching diverse audiences.

Expanding AI Applications
 AI’s applications extend to customer service through dynam-
ic chat and virtual assistants, improving engagement and re-
sponse times. In sales and marketing, AI tools analyze custom-
er data for targeted campaigns, while AI-driven chatbots aid in 
lead generation and appointment setting.
 (Note: I wouldn’t say a website chatbot generally makes sense 
for most local funeral homes—in an at-need situation, it obvi-
ously would come off as too impersonal, even rude. However, 
a thoughtfully programmed chatbot certainly could be utilized 
for a preplanning campaign or to provide general answers in 
place of [or to supplement] a FAQ page.)

AI in Financial Management, Sales, and 
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Personalization
 In the financial realm, AI shows promise in data analysis, 
report generation, and fraud detection. In preneed sales, it 
can enhance client interactions and qualify leads. Personal-
ization, as seen in platforms such as Amazon and Netflix, is 
another area where AI excels, offering tailored experiences 
that drive engagement and loyalty.

Conclusion
 For small businesses, including those in the funeral profes-
sion, AI is not just an option but a necessity to compete ef-
fectively. It allows businesses to operate with the efficiency 
and scale of larger corporations.

 Welton Hong is the founder of Ring Ring Marketing® and a 
leading expert in creating case generation from online to the 
phone line. He is the author of Making Your Phone Ring with 
Internet Marketing for Funeral Homes. For more information, visit  
www.FuneralHomeProfits.com.
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The Funeral Service Foundation Receives $100,000 Gifts

Mark Krause
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BROOKFIELD,WI— The Funeral Service Foundation 
was honored to receive several generous donations which 
were presented during the NFDA International Convention 
and Expo general session in Las Vegas, NV on Monday, Sep-
tember 11, 2023. 
 A generous one-time gift of $100,000 from then Founda-
tion chair-elect Mark Krause in support of the Foundation’s 
mission to uplift grieving communities by investing in people 
and programs that strengthen funeral service.
 As a fourth-generation funeral director, Krause has been 
in funeral service since 1976 and was recently president of 
Krause Funeral Homes and Cremation Services in Milwau-
kee, WI, operating four funeral homes that serve over 1,900 
families annually. After partnering with Foundation Part-
ners in 2022, Krause became their vice president of industry 
relations and government affairs.
 “Funeral service has been good to my family over the past 
90 years,” Krause stated, “This gift is a way to give back and to 
invest in the future. What we as a profession do matters – we 
need a vision for the future, and we must deliver it somehow. 
I think the Funeral Service Foundation is a great way to make 
that happen.”
 Serving on the Funeral Service Foundation board of trust-
ees since 2018, Krause was elected to executive committee as 
chair-elect for the 2022-23 term and transitioned to Foun-
dation chair for 2023-24 at the September 9 annual meeting 
held in Las Vegas, NV.
 Funeral home acquisition and management firm, Pinnacle 
Funeral Service, made a generous $100,000 pledge. “The 
Foundation has a strong record of delivering impactful pro-

grams for the profession,” said Tony Kumming, president of 
Pinnacle. “This gift is intended to allow them to prioritize 
their important work, which is centrally aligned with that of 
Pinnacle: lifting up grieving families and ultimately strength-
ening funeral service.”
 Based in St. Petersburg, FL, Pinnacle has 30 locations across 
central and southeastern United States. Kumming went one 
step further and made a $5,000 personal commitment to the 
Foundation, “I think with the programs, the scholarships, the 
resources they provide, it really is an investment in all of us, 
not just into the Foundation, but I think it really supports the 
entire service that we are in.”
 “Mark’s commitment to the Foundation – through his gen-
erous gift of resources and time – is representative of his char-
acter and deep care for the profession,” said Jedd Lapid, ex-
ecutive director of the Funeral Service Foundation. “We so 
appreciate Pinnacle’s and Tony’s support for the foundation 
and their steadfast alignment in our mission and vision,” La-
pid added.
 Since 1945, the Funeral Service Foundation has served as 
the philanthropic voice of the funeral profession and has 
identified as the charitable arm of the National Funeral Di-
rectors Association since 1997. Donors and volunteer lead-
ers profession-wide support the Foundation in its mission to 
lift up grieving communities by investing in people and pro-
grams that strengthen funeral service. For more information, 
visit www.FuneralServiceFoundation.org.
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