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Here’'s How to Appear in
“"Best/Top” Searches

How do most people in 2023 search for funeral home services—or any other
types of local service, for that matter?

Let’s say your hair stylist for the last 15 years just decided to move to Belize,
and you really care about your hair looking perfect. You're not going to pop
into Fantastic Sams and take your chances with whoever’s available. You're
going to Google “best hair salon” or “top hair salon.”

You might include “near me” to ensure you get a local provider, even though
Google already knows to include nearby businesses if you're already signed in.

Obviously, you want your funeral home to show up in the Google three-pack’s
default view for those “best” or “top” results. Here’s the key: If your firm has
an average Google review school of 4.0 or better, your firm can appear in the
three-pack for those searches targeting “superior” funeral homes.

Granted, you're not guaranteed to appear in the three-pack every time (or at
all, technically). But if you don’t have at least a 4.0 average grade, you won't
appear at all.

So make sure you’re generating lots of strong reviews and keeping that
average review score above 4.0. I personally recommend doing everything you
can to have it above 4.5, given how discriminating families can be these days.
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