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Capstone Services Group News

INDIANAPOLIS,IN— Buchanan Group is pleased to 
announce the hiring of Ben Upton as its vice president of 
advance planning. His experience includes cemetery man-
agement, operational expertise and funeral 
planning. Most recently he was with Park 
Lawn Corporation and Family Legacy in 
Nashville, TN. He began July 10th.
 “Ben comes to us highly recommended 
and, in addition to his advance planning ex-
perience, has a community-service spirt that 
fits perfectly with our culture,” said Buchan-
an Group owner, Bruce W. Buchanan.
 Upton began as a sales counselor in 2002 
and says that community involvement 
and aftercare follow-up are important as-
pects of his sales philosophy.
 “I will lead our team with dynamic energy and focus, 
fueling mutual trust through personal accountability,” 
says Upton, “I try to be a catalyst that inspires every em-
ployee to excel.”
 A veteran who spent four years in the United States Ma-

rine Corp, Upton and his wife Elizabeth have a daugh-
ter, Isabella. He is an avid golfer, football fan and lifetime 
member of the Veterans of Foreign War (VFW.)

 Buchanan Group and its associated 
companies are based in Indianapolis, IN 
and are owned by Bruce Buchanan, who 
represents the fourth generation of fami-
ly ownership. The companies include Bu-
chanan Group Management Services, 
Legacy Cremation and Funeral Servic-
es, Fewell Monument, Washington Park 
Cemetery Association, Private Label 
Caskets and its flagship company Flan-
ner Buchanan Funeral Centers. 
 Founded in 1881, Flanner Buchanan is 
family-owned with 13 event facilities locat-

ed throughout Indianapolis. They have been a national lead-
er in cremation since 1904, a local pioneer in green funerals, 
and a specialist in ceremonial events such as weddings, fami-
ly gatherings, and civic meetings. Flanner Buchanan Funeral 
Centers is celebrating its 142nd anniversary.
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ORLANDO,FL— Settle-Wilder 
Funeral Home & Cremation Ser-
vice in New Smyrna Beach, Fl recent-
ly awarded two $500 scholarships to 
two graduating seniors. One of the 
scholarships was awarded at New 
Smyrna Beach High School and the 
other at Burns Science and Technol-
ogy Charter School.  Each candidate 
had to write an essay, demonstrate 
prior and continued community ser-
vice as well as maintaining a certain 
GPA. The awarded scholarships were 
for students pursuing post-secondary 
education in the human services field.
 “It’s so nice when we can help lo-
cal students financially so they may 
further their education after grad-
uating from high school and help 
be involved in the local communi-
ty” stated Richard Lee, president of 
Capstone Services Group.
 Additionally, Allen-Summerhill Fu-

neral Homes & Crematory in DeLand 
and Orange City, FL recently added 
Alexis Gibbs as a new funeral appren-
tice to their staff. Alexis has already com-
pleted her required schooling and now 
must serve her one-year apprenticeship 
before she is eligible to take her boards 
test. Alexis grew up the area and grad-
uated from DeLand High School and 
then obtained her Associates of Science 
degree in Funeral Sciences from Jackson-
ville State College in Jacksonville, FL.
 “We are very excited to have Alex-
is join us, and it became clear in the 
first week that she was going to be 
a real asset to our team. She possess-
es all of the qualities that are needed 
to be a great funeral director and to 
serve families with compassion and 
respect” added Richard.
 As part of Capstone Services Group 
Florida locations, both the Settle-
Wilder Funeral Home and Crema-

tion Service and the Allen-Summer-
hill Funeral Homes & Crematory are 
located in Volusia County, FL and 
work together as a team to help out 
each other when needed.  Capstone 
Services Group also owns Sea Pines 
Memorial Gardens which is also lo-
cated in Volusia County, FL.
 Capstone Services Group is an owner 
and operator of quality funeral homes 
and cemeteries with locations in Flori-
da, Virginia, West Virginia, Louisiana, 
and Oregon. Capstone Services Group 
is fortunate to be in a financial posi-
tion where they are debt free, which al-
lows them to continue to invest in the 
businesses they own and more so in the 
staff and employees who are the key to 
each location’s success.
 Please feel free to reach out to Rich-
ard Lee at 407-257-5024 or contact 
him through their website at www.
CapstoneFuneral.com.
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By Welton Hong

 If you’ve read my previous columns on pay-per-click ad-
vertising (specifically Google Ads) and search engine op-
timization (SEO), the headline above might sound a bit 
odd.
 Here’s why: On Google, the search engine with about 
90 percent of the search engine market (and thus your top 
priority when marketing your deathcare business), pur-
chasing PPC ads will not directly improve your SEO.
 I’ll explain further: Google doesn’t want any business to 
think it can “buy” better positioning in organic search re-
sults by purchasing Google Ads. While you can ensure you 
appear atop search results for local deathcare firms by in-
vesting in Google Ads, they will be clearly identified as 
ads—not as organic search listings.
 That’s okay, because in recent years, internet users have 
become much more accepting of ads on search engine re-
sults pages (SERPs). I’m sure you’ve noticed this.
 When ads first started appearing on SERPs, people were 
extremely wary of them. These days, virtually no one no-
tices the difference between ads and organic listings. Those 
who do notice largely don’t care. They’ve come to expect 
ads when they search and accept them without question.
 So purchasing PPC ads is a great way to jump to the 
top of SERPs while waiting for your SEO efforts to kick 
in and raise your organic profile when people search for 
deathcare services in your area.
 But here’s the thing: Although you can’t directly af-
fect your site’s organic ranking on Google by purchasing 
Google Ads, there’s a great indirect effect that adds to the 
PPC ads’ value.

 That’s wonderful, because PPC is also one of the most cost-
effective ways of marketing your funeral home. You only pay 
when someone actually clicks on the ad, taking that searcher 
to your website. And PPC ads can be tweaked on the fly, go-
ing “live” almost immediately, ensuring you’re never “locked 
in” to an ad that isn’t sufficiently effective.
 Again, Google won’t provide your website a better organic 
ranking just because you’re advertising. That’s an area where 
Google wants to be abundantly clear. It wants the sites with 
the best content and most authority to get the top rankings, 
regardless of whether they choose to pay for ads.
 Excellent SEO gets you better organic rankings. Having 
spectacular reviews of your funeral home (and a high quan-
tity of them) gets you better organic rankings. Packing your 
site with high-quality, entirely original content gets you better 
organic rankings.
 With that said, while there’s no direct connection between 
investing in Google Ads and getting high organic ranks, here’s 
the reality: If you do invest in Google Ads (as you certainly 
should), you very likely will see an improvement in unpaid 
search rankings.
 It’s not something Google does to reward businesses who 
advertise. Instead, it’s an indirect effect—an organic one, in 
every sense.
 When you contract with Google Ads (previously called 
Google AdWords), in addition to all the benefits you get from 
PPC, the following things occur:
 Searchers who happen to notice a PPC ad for your business 
are much more inclined to click on your organic listing. The 
PPC ad alone creates authority in the searcher’s mind, and 
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even if that person usually avoids clicking on a paid ad, 
they might well click on your “standard” (organic) link.
 Paid ad clicks very often lead to an increase in links, shar-
ing, citations, etc., for your deathcare website. All these de-
velopments improve your funeral home website’s author-
ity with Google, and thus create an improvement in its 
organic ranking.
 People who have previously encountered a PPC ad for a 
business site are far more inclined to engage and convert 
with that site, even when that engagement is through your 
organic listing.
 Essentially, while Google doesn’t game the system in any 
way to take better care of websites that invest in PPC ads, 
your site almost certainly will get a better organic ranking 
if it’s run a PPC campaign, just in a roundabout way.
 That’s why I strongly recommend PPC advertising 
through Google Ads to my funeral home clients. Not only 
is PPC one of the best ways to drive at-need contracts by 
itself, it also has a real (albeit indirect) effect on your or-
ganic search rankings.

 Welton Hong is the founder of Ring Ring Marketing® and a 
leading expert in creating case generation from online to the 
phone line. He is the author of Making Your Phone Ring with 
Internet Marketing for Funeral Homes. For more information, visit  
www.FuneralHomeProfits.com.
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