Page Al6

mor?uarymgou

“the shorter the supply line the better off you are”

Faneral Dinectons Besearch, Tuc.

AMRA INSTRUMENT, LLC
623 N. Tower [RO. Box 359]

Centralla, WA 98531
M.ammlmmmn.cm@
@ WWW DIEpooMaIrect com ™

WEE DIRECT GIFT & PRICING

HALL REMOVAL SERVICE

N

Royce Hall (L) of Hall Removal Service in
Jacksonville, FL is shown taking delivery
of his new 2019 Dodge 1st Call Removal
Van, purchased from John Muster (R), of
Muster Coaches.
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FUNERAL HOME & CEMETERY NEWS Secrion A
Stories Sell: How to Tell Yours on a Funeral

Home Website

Seories are powerful. When you deliv-
er messaging in narrative format, the in-
formation i up to 22 times more
memorable than when you pro-
vide facts alone. And that tnith
about homan natre & some-
thing you can leverage in your fu-
neral home marketing,

Deathcare is 2 people business.
You're not offering a p you
can hawk based on neat features
and benchits. Funcral homes of-
fer services thar provide comfor
and dosure to familics in neod or

of mind to those with the
mhl o preplan.

‘That makes your story even more powerful from a marketing
perspective; your narmative docsnlt just ensure that someone re-
members you during their time of need. It helps fami-
lics that youre the right funcral home provider for them,

Here are three tips for sharing your story on your funeral
home website:

1. Don't “phone in” your About Us page. Some people
dick on your about us page out of curiosity, but most who
show up there have a specific question in mind. They want
o know who you are so they can make an informed choice
about dealing with your funeral home for final arrangements
for themselves or a one.

Your about us page is not a throwaway formality required

appearances. It's a powerful conversion wol that can
I‘l':::'elpf' e Ef:élsunmm into calling or contacting you when
they're already looking for the type of services you offer.

But that’s only true if you do the work to make your about
us page cifective: Understand your tarpet audience. Know
who your potential dients are so you can create an about us

that 5 to them.
PTgr::\u F:ffﬁ s or videos. A wall of text is intimidating,
so break it up with media that helps illustrate who you are
and what your funeral home stands for Include picrures of
your location and your siaff when relevant.

Demonstrate personality. The about us page isnt a loca-
tion for an encyclopedic recitation of facts. Tell your story in

ur own voice by induding information about your funeral
izm's history and why you decided 1o serve your commu-
nity in this way.

Some id.ms?ul telling your story on an about us p:a.i;v: in-

wil

dude using a hic timeline, integrating a var-
jons Lndn'lclu.ﬁ]:ﬁm your staff, or mﬁmg a shont video
message from the owner.
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2. Include images of your location, your people, and your

or serpices. Images can tell stories on all your pages.
Include them on to help illustrate points or high-
light the stories }-uuhl‘:cglfl?isn.;ahomlppmduns. sffv]ns. or;gu.r
involvement in the local community.

What's more memorable: a fact-based write up about your
funeral home’s involvement in a charity event, or a fun post
that includes imapes of your staff serving, the COmm-
nity? Hint: The post with pictures tells a more powerful sto-

. When visitors to your site sec those images, they're more
|?|tcl}r o mmmer)ll;uu:sliﬁas real, caring I|]:Z|:L And
those are important elements for many people secking funeral
home services.

I can also tell stories about rochucts and servic-
ri?:;ﬁticm write a beautiful, d:mﬂndﬂpuun of your loca-
tion and rooms, but imapes will s dio a better job showing
d\cmoffun}uu:utbs]lr.{)bﬁuaul;}?afumalhnrn{:bml poing,
to serve up candid shots of products and services in action. But

u can still tell these stories via creative i on your
}?’l single flower on a headstone, the E[zf hﬂm
over a casket, or an um sitmated on 2 living room mantel
all 1l verful storics—even if you the shot with
nmdcl_ip::cmpluyudﬂcdt tug}:;p::mlgd

3. Integrate original videos into your pages. Around 80
percent of digital information is consumed in the form of vid-
tolod.ay_\-rliﬂsalsudﬁw far more social shares than images
and text combined: 2 whopping 1,200 percent more.

Embedding videos on your site offers a way to well complex
stofies quicﬁy. increasing engagement with mobile us-
c1s. In just a minute or two, you can cxplain the basics of scr-
vices such as memorial planning, preplanning, or cremation,
and you can tell the stosics of your locations
with visuals that make your content more memorable.

Video comes with added benefits o SEO {especially when
you incorporate a redevant keyword into your title and meta
tags). Plus, you can load your videos on YouTube and embed
them on your site, doubling the online real estate you're cov-
n'ingwiLﬁ‘D);u:rsluq' mdnn%ak]ng it casy to use ﬁmmh in
your social media marketing,

Use your about us page, images, and videos to tell stories on
your funeral home site. Converting dry facts into compelling
nartives you more memorable, increasing the chance
that families will remember you and tarn 1o you during their
times of need.

Welton Hong is the founder of Ring Ring Marketing® and

a leading expert in creaiing case genemation anlime w dhe

phone line. He is the anthor of Making Your Phone Ring with

Imtermer Marketing for Fumeral Homes. For more informacion,
it wn: Famerall TomeProfies com.



