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Our Extra-Large Cremains Bags (13”x 15”) are perfectly
sized for the Standard Plastic Human Service Urn.
Just $2.90 each*.

[ | 1

Choose from Black, Blue, or Burgundy
Call 651-450-7727 to request a wholesale catalog,
or visit UrnBags.com to order some bags.
* Bags sold in multiples of 10
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Content is the #1 Priority in Your

Marketing Campaign

You're rcading this, which means you're
most likely a funcral home owner, a fu-
neral director, or someonc in a lcadcrship
position in a cl()scly related industry.

That also mcans you likely don't write
for a living. Surc, you might like writing.

You might cven love it. You
migh( cnjoy writing poct-
ry, or short storics, or blog
posts about your lifclong
appreciation  for  South
Amcrican plant life.

But it’s most likely that most
people reading this column
don't want to spend a lot of
time writing content for their
website. They alrcady have
p]cnty on their pL’;lc in tak-
ing carc of day-to-day funcr-
al home dutis. Chances are

that includes you.

November Specials

Personal Items Bags

Johnstown Hearse Rental and
12”x14" or 12"x10"

Available in Blue or Maroon Funeral Supplv
Original Price: Serving the funeral industry
$12.75/$11.00 since 1954

Sale Price: www.jtownhearse.com
$10.85/$9.35 800-452-2249

=

Vinyl Flag Bags

w/ three-line imprint

Original Price:
$7.11
Sale Price:
$6.05

By Welton Hong

Here's what [ want to impress on you in
this article:

You don't have to put in a lot of hours in cre-
ating compc"ing, relevant, highquality‘ orig-
inal content for your funcral home websitc.

But somcone docs.

That could be somconc
on your staff, if that per-
sons a very good writ-
cr who understands how
to writc copy that’s full of
SEO juice and gencrates
lots of website conversions.
(Presuming that person has
the time to do it.)

Morc likely, it will be
someonc  you  contract
with, a profcssional copy-
writer who's cither indec-
pendent or affiliated with
an onlinc marketing firm.

Whatever the case, your
website needs great content. It's the foundational aspect
of any successful onlinc marketing campaign.

If your sitc docsn’t have great content, it might get a lot
of trafhic, but it won't turn a lot of those visitors into cli-
entele. It won't rank highly in organic (unpaid) scarch re-
sults. It won't convey credibility with cither human visi-
tors or scarch engines such as Google.

Great content really is the be-all and end-all for success-
ful onlinc marketing in 2018 and beyond. If you want
this year to be the best year cver for your funcral home,
it’s as simple as this: Content is king.

‘The key to successful online marketing is to have a high-
performing website that’s full of excellent content. Once
you have that, there arc lots of great tools and techniques
to dcliver qualified leads to your site.

But as powerful as pay-per-click ads and remarketing
and mobile marketing arc—and they're all truly greatr—
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none of that matters if your website can't scal the deal.
And great content is what allows it to do that.

When we talk about marketing in this digital age, we're
really talking about internet marketing. While some old-
school (offline) marketi ng practices ccnainl}«' remain use-
ful to some degree, most people today choose service pro-
viders by rescarching online. And that trend will just keep
growing ycar after ycar—cven for death care services.

Traditional forms of advertising are quickly losing mar-
ket share in every industry. Even people in their sixtics,
seventics, and cightics spend a lot of time online these
da}rs, That’s where you need to reach them, p:articuhlrl)r
for preplanning services.

To achieve that, you must have a website that converts
visitors into clientele. It can’t simply be a place for people
to find your phone number and read a short bio about
you and your funcral home. Your site must scll your ser-
vices to visitors (in a thoughtful and reverent way).

A sharp, attractive website is great, but that’s just the
foundation. Now you nced to build a great marketing
tool on top of it. That's what every business website ulti-
matcly is today a marketing tool.

A content-deficient site docsn't help your ranking in lo-
cal online searches. It docsn't communicate trustworthi-
ness and credibility. It doesn't differentiate you from your
local competition.

This is where you scal the deal with both pre-need and
at-need clientele and drive case counts—if it's filled with
strong, rclevant content. That's how you get your website
ranked higher than your competitors, and that’s how you
convert visitors into clientcle.

The major scarch cngines, especially Google, want to
create the best possible experience for users. Thus Google
places a massive emphasis on ranking sites that clearly
benefit their visitors the most. Most of that determina-
tion is based on the quantity and quality of content on
the particular site.

While text is the first priority when we talk about con-
tent, clements such as photos, graphics, and even videos
arc also important. That's all content. Using all these as-
pects in a complementary fashion lets you tell your story
and market your business in the most effective way.

You'll likely find the most beneht in working with a
profcssiona| copywriter. Good ones know how to write
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compelling copy thats appropriate for your particular in-
dustry—thoughtful, cmpathetic, understanding—while
also converting lcads and getting your site ranked highly
in local scarches.

If}«’ou do write your website copy in-house, you must
cnsurc it is informative and grammatical. Scarch cngines
have evolved to recognize misspellings and grammatical
mistakes, and thosc can hurt your credibility. Just as criti-
caﬂ}«', crrors will undermine your crﬂ.libi“ty with website
visitors.

Consider crafting articles that educate and inform peo-
p|c. What are the considerations for prcplanning a funer-
al? What do families need to do first after suffering an un-
expected loss? What information can you provide to walk
them step by step through this process?

Look for places throughout your site to include great
content. In addition to photos and videos, you can have
informative text on all of your pages, plus articles and
|:-|0g posts. All these d‘iings make a hugc impactin having

a successful marketing campaign.

Welton Hong is the founder of Ring Ring Marketing”

and a Mﬂg EXPETt N CrEATing cdse generation ﬁ‘am online
to the phone line. He is the author of Making Your Phone
Ring with Internet Marketing for Funeral Homes. For more

information, visit www. FuneralHomeProfits.com.

WIESNER-MASSART FUNERAL HOME

Dennis Helwig of Wiesner-Massart Funeral Home, Algona and Casco,
W with John Muster {left) of Muster Coaches, Calhoun, KY picking
up their new all wheel drive Linclon MKT Hearse.

Muster Coaches 1-800-274-3619 Calhoun, KY
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Inman.

SHIPPING WORLDWIDE

~

Experienced
in helping funeral professionals with
all their shipping needs since 1978.
» Domestic Shipping
» Intemnational Shipping
» Removal
» Embalming

Exceptional Service
» No Exceptions

(800) 321-0566
www.shipinman.com




