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 If you’ve paid any attention to digital marketing over 
the past couple of years, you’ve heard about the rise 
of voice search. One recent study concluded that half 
or more of all searches are conducted by search at this 
very minute.
 But has voice technology really started to take over, 
and what does it all mean for funeral home market-
ing? The answer you get depends on the data and 
niche you look at, which is something that many peo-
ple regurgitating SEO facts and stats don’t consider.
 The way people search for the best local cheeseburg-
er is obviously different from the way they research 
deathcare services. People are not calling out questions 
to Siri every time they have a passing thought about 
their own final arrangements. But that doesn’t mean 
funeral homes should simply ignore voice search.

What is voice search?
 It’s when someone uses a voice-activated device to 
query the internet through voice assistants such as Siri, 
Cortana, and Alexa. While voice assistants originally 
“lived” primarily in smartphones, the technology is 
now available via computers, smart speakers, car in-
fotainment systems, and even some household appli-
ances.

How prevalent is it?
 A best guess, based on numerous studies, is that 
somewhere between 40 and 50 percent of online 
U.S. adults use voice search. But not everyone who 
uses voice search does each time they want to find 
information online.
 One prediction is that about a third of adults 
who use the internet engage with voice search at 
least once a month. Another puts the number of 
smartphone users who search via voice assistants at 
about 50 percent. 
 The Gartner management company predicted 
about 30 percent of all browsing sessions would 

include voice search by now, but that’s a difficult fig-
ure to pin down.
 As you can see, the numbers on voice search are all 
over the place. Cut through the disparities, though, 
and you can find a trend. At least a third of people 
are using this technology at times, and adoption rates 
seem to be growing.

What’s the bottom line for funeral homes?
 The impact of voice search on deathcare marketing isn’t 
likely to be life-changing anytime soon. 
 Adobe Analytics conducted a survey to find out 
how people used voice search. The results indicated 
that the majority of voice searches were for purposes 
such as finding music, checking the weather, and get-
ting answers to fun or spontaneous questions such as 
“What was the name of the building in Die Hard?” 
(It’s Nakatomi Plaza, for the record.)
 Regardless, 47 percent of people used voice search 
at times to conduct or start general online searches or 
research.
 For deathcare firms, the “or start” part is impor-
tant. In 2021, it’s unlikely most people will conduct 
all their research into funeral services, cremation, or 
burial via voice assistants. But some people might 
start on voice when they first consider the topic.
 For example: “How much does cremation cost?” 
“What is the average cost of a funeral?” “What are 
the cemeteries in Lafayette, Indiana?” These are the 
types of questions someone might ask Siri.
 So deathcare firms do need to understand voice 
search and attend to voice SEO needs in on-page 
content — particularly with regard to the types of 
things people might ask a voice assistant. 
 Voice SEO is similar to other forms of SEO. You must 
understand how and why people search so you can cre-
ate content that meets those needs. Ensure you’re using 
phrasing that’s similar to how people talk.

 You can also pose common questions about the top-
ic and provide short, concise answers. Voice search 
results tend to be less than 40 words — after all, it 
needs to be something Siri or Alexa can audibly com-
municate to the user.
 Another common use for voice search is getting di-
rections. More than 30 percent of people use this 
function regularly.
 Ensure the address for your funeral home, cemetery, 
or other location is listed on your website following 
consistent NAP (Name, Address, Phone number) 
data format. The more times this data appears online 
in the same format, the more authority it potentially 
has (authority = good for SEO). 
 So, place NAP data on your website in appropri-
ate places (Contact Us pages, About Us pages, and in 
footers on all other pages) and use markup language 
to notify search bots that it’s NAP data. Then claim 
your listings on other sites and profiles, including so-
cial media and Google My Business, and ensure your 
NAP data is consistent.
 These small steps can help position deathcare firms 
to perform well in voice search when applicable. It’s 
just one of many SEO tasks that can help you attract 
new clientele online.

 Welton Hong is the founder of Ring Ring Marketing® and 
a leading expert in creating case generation from online 
to the phone line. He is the author of Making Your Phone 
Ring with Internet Marketing for Funeral Homes. For more 
information,	visit	www.FuneralHomeProfits.com.
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both of whom are for-
mer members of The Old 
Guard, as a follow up to 
their first documentary, 
“The Unknowns.” 
  Filmed in association 
with the U.S. Army, and 
narrated by Academy 
Award Nominated Ac-
tor Sam Elliott, this series 
highlights the timeless tra-
ditions preserved within 
this prestigious post. 
  “Since speaking about 
my experiences as a mem-
ber of The Old Guard dur-
ing the 2019 NFDA Con-
vention in Chicago, I’ve 
come to greatly respect 
and appreciate the role fu-
neral service plays in hon-
oring our nation’s veterans 
and serving families dur-
ing their time of need,” 
said Morse. “Neal and I 
are proud to have NFDA 
and its members as the 
main sponsor of this se-
ries.” 
  “I have had the privi-
lege of witnessing The Old 
Guard standing watch at 
the Tomb of the Unknown 
Soldier many times at Ar-
lington National Cem-
etery and have always 
been moved by their ded-
ication to their solemn 

work,” said NFDA CEO 
Christine Pepper, CAE. 
“NFDA is honored to be 
the lead sponsor of ‘Hon-
or Guard’ and help Amer-
icans understand the sto-
ry behind this elite unit, 
including their rigorous 
training and the ways in 
which they help lay our 
nation’s heroes to rest with 
dignity and respect.” 
  In addition to being re-
leased on Amazon Prime, 
“Honor Guard” will be 
released to more than 50 
other streaming servic-
es throughout 2021. To 
view the film’s trailer, visit 
https://youtu.be/bmCj6_
xurqc. 
  NFDA is the world’s 
leading and largest funeral 
service association, serving 
more than 20,000 individ-
ual members who repre-
sent nearly 11,000 funeral 
homes in the United States 
and 49 countries around 
the world. NFDA is the 
trusted leader, beacon for 
ethics and the strongest ad-
vocate for the profession. 
NFDA is headquartered in 
Brookfield, WI, and has an 
office in Washington, DC. 
For more information, vis-
it www.nfda.org. 

nFDA-sponsored Docuseries “Honor guard” Debuted 
Christmas Day 
BROOKFIELD,WI— 
Sharing the traditions, re-
sponsibilities and legacy 
of the third United States 
Infantry Regiment (The 
Old Guard) in guarding 
the Tomb of the Unknown 
Soldier and performing 
full-honors military funer-
als in Arlington National 
Cemetery, the four-part 
docuseries “Honor Guard” 
premiered on Amazon 

Prime on December 25. 
  “Honor Guard” covers 
the training cycles of the 
third Infantry’s Regimental 
Orientation Program, the 
United States Army’s Cais-
son Platoon, the United 
States Army’s Drill Team, 
and Delta Company’s Full-
Honors Casket Platoon. 
The docuseries was creat-
ed by filmmakers Neal Sch-
rodetzki and Ethan Morse, 
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Quality Products at 
Reasonable Prices

Embalming & Dressing Table

Only $995
*FREE SHIPPING*

(Free Shipping Excludes the West Coast)

1,000 LB MAX Load Capacity

Only $1045
*FREE SHIPPING*

(Free Shipping Excludes the West Coast)

Multi-Level Cot

Only $809
*FREE SHIPPING*

(Free Shipping Excludes the West Coast)

Adjustable on both ends

Headrest not Included

Watch Our Videos at: www.FriendshipFuneralSupply.com

Church Truck

Only $350
*FREE SHIPPING*

Call and Place Your Order Today! 864-509-9199
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